Wine Business Solutions
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= fverage Pernod — Average Fosters == Average Constellation

Source: AC Nielsen, Citi Investment Research and Analysis
Note: pricing is based on company brands that constitute top 50 wines sold in Australia
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AC Nielsen - Off-trade wine data
month ending (% chg YoY) period ending...
Volume Feb-09 Jan-09 Dec-08 Jmth 12mth
Foster's 0.2% -6.4% -5.5% -4 4% -5.7%
Constellation -b.8% -2.5%  -154% -8.4% -3.1%
Pernod Ricard 15.3% 2.2% 6.3% 1.0% -2.8%
De Bortoli -10.6% -4.7% -4.3% -b.4% 0.3%
Total -4.2% -1.4% -0.9% -2.0% -3.0%
Value
Foster's 0.5% -1.9% -2.5% -1.6% 1.1%
Constellation -9.3% -16%  -11.0% -9.4% -5.0%
Pernod Ricard 1.2% 0.4% 2.6% 2.9% -1.6%
De Bortoli -14.0% -3.5% -4.0% -6.9% 0.1%
Total -3.0% 1.9% 31% 1.0% 2.8%
Price/mix
Foster's 0.3% 4.5% 3.0% 2.8% 6.8%
Constellation -25% -5.1% 4.4% -0.9% -1.9%
Pernod Ricard -8.1% -1.8% -3.7% -4.1% 1.2%
De Bortoli -3.3% 1.3% 0.3% -0.5% -0.2%
Total 1.2% 3.3% 4.0% 3.1% 9.8%
Source: AC Nielsen, Citi Investment Research and Analysis
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ABS domestic wine - cat no. 8504.0
month ending (% chg YoY) period ending...
Volumes lan-09 Dec-08 Nov-08 3mth 12mth
Bottled white -1.8% 10.6% -0.3% 1.8% -0.2%
Cask white -11.7% -6.7% -7.9% -8.6% -6.3%
Bottled red -3.1% 12.2% -0.3% 1.5% -3.1%
Cask red -3.6% 0.0% 12.5% 2.9% 2.2%
Total -6.9% 4.2% -6.0% -2.9% -2.9%
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White Table Wine <2 Litres — Red Table Wine < 2 Litres ===Tgtal Wine All Containers

Source: ABS 8504.0, Citi Investment Research and Analysis
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AWBC - wine export approval data
month ending (% chg YoY) period ending...
Btl red volumes Feh-09 Jan-09 Dec-08 Jmth 12mth
United States 1.9% -2.4% -27.5% -13.2% -13.0%
United Kingdom -39.7% -271.7% -9.8% -26.1% -18.0%
Canada -27.6% -19.5% 13.1% -13.4% -10.9%
New Zealand -17.1% 90.7% 271.2% 25.0% -16.7%
Total -19.8% -14.7% -15.0% -16.5% -13.7%
Btl white volumes
United States -10.9% -14.3% -24 4% -18.1% -3.9%
United Kingdom -37.4% -29.7% 0.1% -23.8% -14.1%
Canada -26.0% -16.4% -10.9% -19.0% -14.3%
New Zealand -6.5% 28.0% -29.6% -1.0% -17.5%
Total -23.6% -24.1% -11.5% -19.3% -10.7%
Bulk red volumes
United States 831% na -2% 670% 109%
United Kingdom 178% 46% 714% 97% 17.1%
Germany 1% 387% 53% 80% -19%
China 0% 114286% 250% 900% -30%
Total 87% 50% 30% 54% 1%
Bulk white volumes
United States 1730% 13209% 835% 1710% 494%
United Kingdom 81% -9% 11% 51% 17%
Germany -32% 231% 112% 13% -16%
New Zealand 0.8% -97.9% na -94.0% -92%
Total 302% 244% 160% 229% 91%
Source: AWBC, Citi Investment Research and Analysis
$% ?* * o* % % H
?9* 9*1 %9 ( % %
! (0% % 9 * ( % J %
%9 * ? 4555 | * =* &+ E 1 455"
* 2> O* % =* @ ( 9 4#@ ( % E(($ 9 *
3 H O0* I % * K > < > 19 %
? 9 ?#55 ! * ? % *
% (0* % ? 8 o* ? )* % ?
% *
$ +./ 0 1 .2 01.3 455 06 7"




%

$%

% 9

*

+.

%

%

%

0

% ( O
9*

2 (*

1

.2

%
% 9
%

*

0 1.3 455

%

%

%9 8

1*

9

? %

06

%



0

%

*((
? 9

% 9

1

<%

(
%

.2

% (
0
* 0 0(

0 1.3 455

%
O*

?

% %

*%

%

%

06

9
( %9

* % *%

<%

% %

7&



% % 9 > 9J"D =

% "5@ @ * . * 9 >% (%
s (2 x> %
* * 0% 9> +)809
$% ( * B (L ?M %
% % $% 8 % ( 9
* (% 9 % x 9 *

$ +./ 0 1 .2 01.3 455 06 1&&



+.

1

.2

0 1.3 455

06

7&



% (

$%

<%

%

+

*((

. ?7 %

"4>D55

J o0 1

(

.2

% ? ?
% *
( ?
% —%
% 'E
9
0 1.3 455

O*

%

%

(% !

$%

%

/I G

455> %

$%

06

* 9

7&



$% N

+% % * /I 0?1 ?
% (9 % (% ( "
$% * (* >
$% ? >
* * 2 &% % % '
%9 ( &? % &7 % ' ??>
* *?
( (
E * E *
$% ( =* 4 (% - % % 5 *?
Y*+ &, -.* [0/ 1.*123 /+.3

Australia 8

g%
ltaly
14%
; % % 9(%% * * * (
% %  $% G -
2 % * = o(*9 ) | > N (
I'>% (1 % B (<% 2 +%%$ 45
"be( > 9T % (% %

$ +./ 0 1 .2 0 1.3 455 06




I G % % 9 ( (

+% % % % % * 9 >% %
(; % L* (% %  >% % L* ?
!

)*+ &', - .*/0 /. 1.*23 /+.3 4 - [ .5617

Austria
France
USA
Portugal
UK

Hungary

Italy m=<20

Germany W 20-40
Lebanon m40-60
New Zealand m 60-1C0

Australia =100+

Others
South Africa

Argnetina
Chile
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18 for Building Better Wine Businesses
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